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§ 13.92 Extensions. 

An applicant or certificate holder 
may apply to the appropriate TTB offi-
cer deciding the appeal for an exten-
sion of any time limit prescribed in 
this part. The time limit may be ex-
tended if TTB agrees the request is rea-
sonable. 

[T.D. ATF–406, 64 FR 2129, Jan. 13, 1999, as 
amended by T.D. ATF–449, 66 FR 19086, Apr. 
13, 2001] 

Subpart G—Appeals Concerning 
Other Agencies’ Rules 

§ 13.101 Appeals concerning use of the 
term ‘‘organic.’’ 

To appeal a determination that an 
organic claim on a label does not com-
ply with the National Organic Program 
rules in 7 CFR part 205, contact the 
Program Manager, National Organic 
Program (NOP), Agricultural Mar-
keting Service, United States Depart-
ment of Agriculture. See the NOP ap-
peal process in 7 CFR 205.680. 

[T.D. ATF–483, 67 FR 62859, Oct. 8, 2002] 

PART 16—ALCOHOLIC BEVERAGE 
HEALTH WARNING STATEMENT 

Subpart A—Scope 

Sec. 
16.1 General. 
16.2 Territorial extent. 

Subpart B—Definitions 

16.10 Meaning of terms. 

Subpart C—Health Warning Statement 
Requirements for Alcoholic Beverages 

16.20 General. 
16.21 Mandatory label information. 
16.22 General requirements. 

Subpart D—General Provisions 

16.30 Certificates of label approval. 
16.31 Exports. 
16.32 Preemption. 
16.33 Civil penalties. 

AUTHORITY: 27 U.S.C. 205, 215, 218; 28 U.S.C. 
2461 note. 

SOURCE: T.D. ATF–294, 55 FR 5421, Feb. 14, 
1990, unless otherwise noted. 

Subpart A—Scope 

§ 16.1 General. 
The regulations in this part relate to 

a health warning statement on labels 
of containers of alcoholic beverages. 

§ 16.2 Territorial extent. 
This part applies to the several 

States of the United States, the Dis-
trict of Columbia, and the territories 
and possessions of the United States. 

Subpart B—Definitions 

§ 16.10 Meaning of terms. 
As used in this part, unless the con-

text otherwise requires, terms shall 
have the meaning ascribed in this sec-
tion. 

Act. The Alcoholic Beverage Labeling 
Act of 1988. 

Alcoholic beverage. Includes any bev-
erage in liquid form which contains not 
less than one-half of one percent (.5%) 
of alcohol by volume and is intended 
for human consumption. 

Bottle. To fill a container with an al-
coholic beverage and to seal such con-
tainer. 

Bottler. A person who bottles an alco-
holic beverage. 

Brand label. The label carrying, in 
the usual distinctive design, the brand 
name of the alcoholic beverage. 

Container. The innermost sealed con-
tainer, irrespective of the material 
from which made, in which an alco-
holic beverage is placed by the bottler 
and in which such beverage is offered 
for sale to members of the general pub-
lic. 

Health. Includes, but is not limited 
to, the prevention of accidents. 

Person. Any individual, partnership, 
joint-stock company, business trust, 
association, corporation, or any other 
business or legal entity, including a re-
ceiver, trustee, or liquidating agent, 
and also includes any State, any State 
agency, or any officer or employee 
thereof. 

Sale and distribution. Includes sam-
pling or any other distribution not for 
sale. 

State. Includes any political subdivi-
sion of any State, the District of Co-
lumbia, the Commonwealth of Puerto 
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